Paid Members Six Year Trend
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April 23 - member numbers by age
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1 Overall membership numbers have stood up well since Covid/lockdowns finished.

2 Members continue to be our greatest marketing tool. They 'sell' the club without realising it!
3 The 'younger' age groups have improved representation.

4 The April Special Offer is again having a positive impact on membership numbers.

5 The winter months have been surprisingly busy, with 4/5 members or more every month (except December!).



